Dr. William J. Ward 

Voice:  (616) 915-8138  / email: dr4ward@mac.com  

UNIVERSITY / TEACHING EXPERIENCE 

Ferris State University, College of Business, Big Rapids, Michigan

Assistant Professor of Marketing, 2008 – Present 

Alfred University, College of Business (AACSB Accredited), Alfred, New York Assistant Professor of Marketing, 2006 – 2008

Alfred University  – International Marketing and Advertising Program in Cannes, France 

International Marketing and Advertising Program Leader, 2007 – 2008

MBA, Marketing, Communication, and Art & Design courses taught. Interdisciplinary participants were the first student delegates to attend the weeklong Cannes Lions International Advertising Festival after studying International Marketing and Advertising. 

China University of Geosciences, College of Information Management, Wuhan, China  Visiting Professor, Summer  2007 

Teaching International marketing to Chinese business students. 

University of Michigan, Ross School of Business (AACSB Accredited), Department of Marketing, 

Ann Arbor, Michigan Adjunct Lecturer of Marketing, Spring 2006 

Senior seminar with Marketing, Communication and Art students working on interdisciplinary team projects for strategic and creative marketing campaigns.

Michigan State University Study Abroad Program - Advertising & Public Relations in Italy and France 

Visiting Instructor / Program Leader 2002-2005, Full-time appointment 

Program Assistant - 2001-2002 

Responsible for managing all aspects of the study abroad program including planning, budgeting, negotiating, hiring of professors / program assistants, student applicant review / selection and teaching while traveling abroad.  40 students and 4 course options for 14 credits.  Approval ratings from student were at 90-95%.  

American University of Rome, Rome, Italy 

Visiting Instructor 2002-2005

Michigan State University, Department of Advertising, Public Relations and Retailing, College of Communication Arts and Sciences, East Lansing, MI Visiting Instructor, 2000-2001, Full-time appointment  

Michigan State University, Department of Advertising, Public Relations and Retailing, College of Communication Arts and Sciences, East Lansing, MI Graduate Teaching Assistant, 2001-2005  

Grand Valley State University, School of Communications, Allendale, MI Adjunct Professor, 1996–2000


Courses taught:   

· International Marketing (MBA 660) 

· Strategic Marketing Management (MKTG 499)

· Promotional Strategies (MKTG 486)  

· Consumer Behavior (MKTG 479) 

· Designing Persuasive Communications (MKTG 407)

· Marketing Principles (MKTG 221) 

· Global Marketing and Advertising (ADV 490) 

· Special Topics:  Art and International Marketing (ART 400)

· Advertising & Society – Law & Ethics (ADV 475) 

· Advanced Creative Broadcast (ADV 428) 

· Copywriting and Art Direction (ADV 322)


· Creative Strategy and Execution (ADV 317)

· Principles of Advertising (ADV 205) 

· Principles of Public Relations (ADV 260) 

· Media Planning (CAP 413) 

· Advertising & Public Relations Campaigns (CAP 400)

· Advertising Copywriting (CAP 315)

· Advertising Management & Cases (CAP 310) 

· Nonverbal Communications (COM 210) 

· Concepts of Communication (COM 101)  

Strategic Marketing Management (MKTG 499) and Promotional Strategies (MKTG 486) Client Campaigns. 

Primary and secondary market research for the development of strategic marketing management and promotional strategies for integrated marketing communications / 360 degree branding development campaigns.

Clients include: 

· Chevrolet Alternative Fuel Solution Vehicles 


National collegiate competition for alternative fuel solution vehicles 
IMC 
campaign. 

· Cadillac 


National IMC campaign for Cadillac.

· The Ski Shop in Swain, New York


Strategic marketing management for opening of new regional sporting 
goods retailer. 

· The Old West


Strategic marketing management for local specialty restaurant.

· Alcohol Harm Reduction Campaign


Local IMC campaign for not-for-profit organization.

Advertising & Public Relations Client Campaigns (CAP 400)     

Primary and secondary market research for strategic development of creative advertising and public relations solutions for clients.  Client project budgets range from $1,000-$2,500.   

Advertising & Public Relations Campaigns Clients include:  

· Burger King of West Michigan  

On-site customer intercepts and phone survey to evaluate customer service program and develop communication strategy.

· Jack Loeks Theatres  / Celebration Cinema 

Telephone survey and on-site customer intercepts to evaluate customer policies and develop communication program.

· MC Sports  

Telephone and on-site customer intercepts to evaluate feasibility of developing a customer reward program / database and communication strategy.

· Meijer  

Telephone and on-site customer intercepts to evaluate customer perceptions of check- out service and develop a communication campaign. 

· D& W Food Centers   

Telephone and mail survey to evaluate customer satisfaction and perceptions in new market area for communication strategy.

· Wendy’s   

On-site employee interviews and off-site intercepts to determine development and communication strategy of employee benefits and incentives package.

Advertising Copywriting Client Campaigns (CAP 315) - Service Learning Grants 

Received (2) $1,500 Grants from the Dorothy A. Johnson Center for Philanthropy at  Grand Valley State University for service learning program partnering students with area nonprofits for creative campaigns.  Nonprofit client projects include: 

· Direction Center  

Research and marketing communications for Total Quality Service “TQS” Manual (funded by the Frey Foundation), Diversity Training Video and Nonprofit Salary Survey to area nonprofit organizations. 

· Project Rehab  

Research and marketing communications for Cinco De Mayo fund raising event to create awareness of West Michigan Hispanic population.  

· YWCA  

Research and marketing communications for Run, Jane, Run athletic fund raising event.  

· North American Indian Center  

Communications for annual symposium on American Indians.

· Grand Rapids Youth Commonwealth  

Telephone survey and marketing communications for new camp program to create new funds. 

· Baxter Community Center  

Research and marketing communications to develop strategic partnerships and new funding opportunities.

· Michigan Small Business and Development Center, Grand Valley State University, Seidman School of Business 

Marketing communications for area small business owners.

Grand Valley State University, Dorothy A. Johnson Center for Philanthropy

Graduate Assistant, 1996 - 1998  Graduate assistant to director participating as assistant researcher and lead researcher.   

Research projects include:

· Weston Apartments / Dwelling Place - Community Living Research Project

On-site intercepts of low income residents from the Weston Apartments / Dwelling Place including SPSS Frequency Analysis.

· Second Harvest Gleaners - Ottawa County Hunger Research Project 

Developed survey for nonprofit organizations serving the hungry to develop Geographic Information System (GIS) mapping to determine food distribution in Ottawa County. 

· Report on Corporate Philanthropy in West Michigan Research Project 

Mail survey of 125 corporations (with 500 or more employees) in the Lower Peninsula to determine how corporate contributions are invested in the community.  www4.gvsu.edu/philanthropy/reports/

· K-12 Education in Philanthropy Research Project / Database Development

Developed Access Database of philanthropic organizations and related websites used internationally and statewide by K-12 teachers.  Funded through the Council of Michigan Foundations and the W.K. Kellogg Foundation.  



      www.msu.edu/~k12phil/frame.related.html

· Faculty Survey Analysis / Database Development 

Assisted in Faculty Service Learning mail survey and developed Access Database to analyze data. 

· Information Systems / Technology Grants from the W.K. Kellogg Foundation 

Research and analysis on Information Systems / Technology Grants from the W.K. Kellogg Foundation to develop program strategies and fund development for Grand Valley State University.  

· Gerontology Program

Fund development and strategic planning for federal, state, private foundation and corporate giving programs for development of Gerontology Program. 

PUBLICATIONS / CONFERENCE PRESENTATIONS & PANELS 

· The Sixth Wuhan International Conference on e-business, Wuhan, 

China May 26, 2007

Paper presented “Involvement and Movie-going Behavior.” 

· Opinion / Editorial in the Christian Science Monitor – December 21, 2006 – “Hollywood promotion…at Church? Movie product placement and cross-promotion go too far. It’s time to set limits on marketing’s reach.”

· Association for Education in Journalism and Mass Communication Conference, Kansas City, Missouri July 31, 2003 

Paper presented “I Had to Look, Having Read the Book:  Determinants of Film Attendance in the Information Age.”  

· Midwest Popular Culture Association, Annual Conference, 

Milwaukee, Wisconsin, October 4-6, 2002 

Participated on panel discussion on "Film - The Movie-Going Experience" and presented a paper "Motivations of Movie-Going Behavior." 

HONORS / SERVICE / COMMITTEES

American Marketing Association Hugh G. Wales Outstanding Faculty Advisor of the Year 2007-2008

American Marketing Association Revitalized Collegiate Chapter of the Year - 2007 – 2008

Board Member – Collegiate Relations Chair, West Michigan American Marketing Association, Grand Rapids, Michigan (West MI AMA) 2008 – Present 

Responsible for connecting all American Marketing Association Collegiate Chapters in Western and Central New York with the RAMA Professional Marketing Chapter. 

Board Member – Collegiate Relations Chair, Rochester American Marketing Association (RAMA), Rochester, New York   2007 – 2008 

Responsible for connecting all American Marketing Association Collegiate Chapters in Western and Central New York with the RAMA Professional Marketing Chapter. 

Guest Blogger – Rochester American Marketing Association (RAMA blog) http://www.ama-rochester.org/
NCAA / Empire 8 Faculty Athletics Representative 2007-2008 

The Faculty Athletics Representative (FAR) is involved in the assurance of the academic integrity of the athletics program and in the maintenance of the welfare of the student athlete. The FAR is nominated by the Athletic Director and appointed and empowered by the President of the University as the liaison between the NCAA, athletics program, and academics for compliance. 

University Assessment Committee – Alfred University 2007- 2008

University-wide assessment committee ensuring assessment of student learning goals and Middle-States accreditation across campus.  Appointed and empowered by the Provost of the University.     

University Leadership Team – Alfred University 2007-2008

University-wide team ensuring interdisciplinary leadership development and certification across campus. 

Curriculum Committee – College of Business, Alfred University 2007-2008

College of Business committee ensuring assessment of student learning goals and AACSB accreditation.  

Faculty Advisor – Alfred University Collegiate Chapter of the American Marketing Association, Alfred, New York  2006 – 2008 

The advisor has a role consisting primarily of support, guidance, and communication.  He/she serves as an important counselor for students in the collegiate chapter and acts as a liaison between the chapter and AMA Headquarters. As such, the advisor is required to be a profes​sional member of the American Marketing Association. This advisor provides both motivation and direction for the officers and chapter members.

American Marketing Association International Collegiate Conference, New Orleans, LA March 29-31, 2007Judge, Collegiate Chapter Competition 

Best of the Web, Rochester Business Journal, New York 2008

Judge 

Marketer of the Year for Western and Central New York, Rochester American Marketing Association / Rochester Business Journal 2008 

Judge

Graduate Office Scholar – Outstanding Achievement in Advertising Education, Michigan State University   April 22, 2003 

Advertising Management Students’ Client Campaigns 

Judging Committee for students’ client campaigns including American Advertising Federation (AAF) competitions.  

Projects include: 

· TNT 

Campaign to promote the made for TV movie “Second String.”

Campaign to promote the premiere of "The Thomas Crown Affair."

· Turner Classic Movies 

Campaign to introduce classic movie channel to new audiences.  

· Daimler-Chrysler Corporation 

Global corporate branding campaign. 

· Ebersole Center for Science 

Fund development and image campaign.  

· Johnson Controls 

Campaign for HomeLink car / home remote control device. 

· Banc of America 

Campaign to promote Banc of America.  

EDUCATION 

Mass Media & Information Studies Ph.D.
2007  

Michigan State University, College of Communication Arts & Sciences, 

East Lansing, MI 

Specializing in International Marketing, Advertising and Film Marketing. 

Dissertation:  “The Heuristic and Systematic Processing of Brand Attributes and Neutral Information Sources in the Decision To See A Film At The Theatre.” 

Master of Science




1998

Grand Valley State University, School of Communications, Allendale, MI

Emphasis on market research.  Thesis:  “Cause-Related Marketing” 

Bachelor of Science



1991 

Grand Valley State University, School of Communications, Allendale, MI 

Major:  Advertising and Public Relations 

PROFESSIONAL ASSOCIATIONS / MEMBERSHIPS

The Association to Advance Collegiate Schools of Business

American Marketing Association 

American Academy of Advertising

Association for Education in Journalism and Mass Communication 

American Advertising Federation

Midwest Popular Culture Association

Delegate, Cannes International Advertising Festival

Small Business Association of Michigan

Community Media Center of Grand Rapids

INTERVIEWS

Quoted in the Wall Street Journal, B1, February 4, 2008 – “Coke, Clydesdales Score with Super Bowl Viewers” 

Quoted in the USA TODAY, B1, December 30, 2007 – “The ads of 2007:  Ad-mirable to ad-dlebrained.” 

Quoted in the USATODAY.COM, December 20, 2007 – “Gatorade gives audience an early look at Super Bowl ads.” 

Quoted in the New York Times, C7, August 16, 2007 – “A New Chrysler and a New Marketer.” 

Quoted in the Lions Daily (Cannes International Advertising Festival) p. 10.   June 21, 2007 – “Festival’s first student delegates embark on a fantastic learning experience” 

Quoted in The Wall Street Journal, B1, February 6, 2006 – “Clever Gags Score High in Super Bowl Ads” 

Radio Interview on Michigan Talk Radio Network’s Tim Staudt on Sports, February 6, 2006.  

Quoted in the Lions Daily (Cannes International Advertising Festival) p. 9.   June 21, 2005 – “School is in at the Festival for 40 students from Michigan State University’s advertising, public relations and retailing department.” 

Quoted in The Wall Street Journal, B1, February 7, 2005 – “Patriotism, P. Diddy Shine In a Less-Than-Super Ad Bowl”

Quoted in The State News, Front page, February 7, 2005 – “Bud Light’s Skydiver ad earns highest grade in MSU Superbowl ad competition” 

Radio Interview on WQTX’s Jack Ebling Sports Show, February 7, 2005 

Interviewed by WLNS – NBC TV on Study Abroad Programs related to SARS and the War in Iraq   Spring 2003 

Movie Reviewer for the State News, May – August, 2001 

Quoted in The Wall Street Journal, Front page Marketplace Section, March 19, 2001 – “How a Coke Ad Campaign Fell Flat With Viewers”

Quoted in Associate Press Wire, January 29, 2001 – “Dole / Pepsi spot favorite ad of professors” for the Michigan Live State Edition / Booth Newspaper’s website

Television Interviews regarding Super Bowl ads on CBS and NBC local stations, January 28, 2001 

RESEARCH / WORKING PAPERS

· The Brand Hierarchy of Film Marketing 

· Genre’s Relationship to Story Organization and Audience Expectations in the Marketing and Distribution of Film 

· Media Economics and the Impact of Digital Media on Motion Picture Content and Distribution 

· Art and Commerce in Filmmaking

· Heuristic and Systematic Processing of Movie Trailers:  Determinants of Film Attendance

· Film Preferences and Social Influences for Italian and United States Film Audiences 

· The Effect of Cultural Orientation on Heuristic and Systematic Processing of Movie Trailers:  Determinants of Film Attendance in Italy and the United States

· Content Analysis of Newspaper Ads for Film

· Brand Placement in G-Rated Children's Films 

· Measure of Movie Innovativeness in Movie Attendance 

· An Economic Analysis of the Convergence of Video on Demand Distribution of Film 

· An Economic Analysis of the Impact of Online and Video on Demand Distribution of Film on Window Exhibition

· The Diffusion of Digital Cinema 

· The Economics of Conversion to Digital Cinema

· The Entertainment Experience in Theatre Attendance

· A Content Analysis of Alcohol Advertising on Billboards during 2002-2003

· Interpreting the Use of the September 11 Terrorist Attack on the U.S. in Super Bowl Advertising

· Personal Information and Consumer Privacy Concerns

· McLuhan and Benjamin on Technology, Mass Media and Perception 

· A Case Study of the Development and Implementation of Cause-Related Marketing

PROFESSIONAL EXPERIENCE

DR4WARD / 4-Ward Communications Grand Rapids, MI President / Senior Consultant 1993 – Present http://www.dr4ward.com/ 

Providing consulting for diagnosis and prognosis of integrated marketing communications and 360 degree branding.  including: strategic marketing management, primary and secondary market research, public relations, advertising, fund development and grant writing, strategic planning, creative development, media planning, budgeting, database development, production and project management.  Clients include:

· Jack Loeks Theatres / Celebration Cinema / Imax Theatre, 

Grand Rapids, Michigan


Development and introduction of electronic frequent moviegoer card program and preferred customer database, including contract development and negotiation.  Ongoing customer market research for regional theatre circuit.  Public Relations for new market entry and theatre grand opening and fund development.

· Seidman School of Business, Grand Valley State University

Fund development and strategic planning for federal, state, private foundation and corporate giving programs for implementation of university wide new core curriculum requirements.

· Showspan Incorporated, Grand Rapids, Michigan

Market research for setting policy and standards for consumer trade shows.

· Meijer, Grand Rapids, Michigan  

Ongoing competitive intelligence and industry analysis for strategic planning and new program development.


· Microsoft, Redmond, Washington

Retail and category analysis for new business development. 

· Country Fresh, Grand Rapids, Michigan


Private label and brand building retail analysis for strategic planning and new program development resulting in new business with Walmart. 

· Doner, Southfield, Michigan

Freelance account executive services and project management for major client, including new marketing co-op program development.

· National Center for Genome Resources, Sante Fe, New Mexico

Fund development and strategic planning for federal, state, private foundation and corporate giving programs for genome mapping project.  

· Unity College, Unity Maine 

Fund development and strategic planning for federal, state, private foundation and corporate giving programs for environmental education program.  

· Higher Ground Ministries, Boulder, Colorado 

Fund development and grant writing for a new mentoring program for at-risk youth from Grand Rapids Public Schools through a joint venture with Higher Ground Ministries, Mayflower Congregational Church and Grand Valley State University.  $10,000 grant from the Slemons Foundation.

· Dorothy A. Johnson Center for Philanthropy, Grand Valley State University, Grand Rapids, Michigan 

Development of an electronic nonprofit directory database of over 2,500 501(c)(3) nonprofit charitable organizations in Kent and Ottawa Counties.  www4.gvsu.edu/philanthropy/KENT/Kent.htm www4.gvsu.edu/philanthropy/OTTAWA/Ottawa.htm 

· Office of Community Research, Grand Valley State University, Allendale, Michigan  

Compiled and analyzed data for the community report card about Greater Grand Rapids for The Delta Strategy .  www4.gvsu.edu/philanthropy/cdi.htm

· Adoptive Family Support Network, Grand Rapids, Michigan

Fund development and grant writing for mentoring program for new adoptive families.  $4,000 grant from the Steelcase Foundation.  

Burgler Advertising, Grand Rapids, Michigan



Senior Account Executive, 1994 – 1995

 

Responsible for client relationships, agency team management, supplier relationships, creative development, production, media planning, budgeting, public relations and project management.  Projects managed included two ADDY Award winners and five ADDY Citations of Excellence from the Grand Rapids Advertising Federation and a National Finalist for the Retail Advertising Conference.  Clients include:

· D&W Food Centers, Grand Rapids, Michigan

Regional Supermarket Chain advertising and promotion. 

· Grand Rapids / Kent County Visitor and Convention Bureau, 

Grand Rapids, Michigan

Tourism and convention advertising, public relations and marketing. 

· Cannon-Muskegon, a subsidiary of SPS Technologies, Muskegon, Michigan

International aerospace and commercial metallurgical engineering and casting advertising and public relations. 

· Ameribank, Muskegon, Michigan 

Regional banking advertising and marketing. 

· Asgrow, Kalamazoo, Michigan  

International introduction of genetically engineered tomato seed to Mexican farmers.

Meijer, Inc., Grand Rapids, Michigan

 

Progressive responsibilities and advancement, 1983 - 1992  

Positions include:


· Broadcast Production  / Media Promotion Coordinator, Advertising Department  1990 -1992 Responsible for corporate marketing co-op programs including media planning, budgeting, creative development and production of all broadcast media including event promotions, corporate sponsorships and public relations.

· Replenishment Systems Analyst, Inventory Control Department  1987 – 1990  Responsible for the development and implementation of corporate “just-in time” reordering system and the training of stores, vendor partners and buyer / merchandisers, including large tradeshow presentations.   

· Advertising / Pricing Coordinator, Fashion Division  1985 - 1987 

Responsible for fashion advertising pricing system and ad proofing.



